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Reitan Retail new co-owner in Spenn
loyalty currency

Reitan Retail becomes one of three owners of Spenn. Together with founding
companies Norwegian and Strawberry, Reitan Retail will continue developing
Spenn into the largest loyalty currency in the Nordics.

Spenn will be owned equally by the three companies, and will offer an
attractive combination of retail, air travel and accommodation. Surveys show
that groceries, fuel and charging, air travel and accommodation are what
most customers wish for in loyalty programmes.



“Reitan Retail is committed to creating the best customer experience in
people’s everyday lives, at home and while travelling. We see great potential
in connecting our own loyalty programme to a wider alliance, which will give
our customers flexibility and more options than ever,” said Ole Robert Reitan,
CEO of Reitan Retail.

Reitan Retail is a leading retail company in the Nordics and Baltics, with
supermarkets, convenience stores and mobility brands. Every day, the
company serves around 2 million customers through strong brands such as
REMA 1000, Narvesen, 7-Eleven and Uno-X Mobility, in Norway.

“Our current loyalty programmes will continue, and Spenn will enhance them
even further. The first step is to connect in the Norwegian market, and we
have an ambition of getting the first brand connected around the turn of the
new year. At a later point, we will introduce other countries and brands,” said
Ole Robert Reitan.

The period leading up to the launch will focus on developing solutions that
make it simple for Reitan Retail’s customers to earn and use Spenn.

Spenn was launched as a loyalty currency by Norwegian and Strawberry in
November last year. The concept is to make it easier for members to earn and
use Spenn across loyalty programmes, providing members with increased
flexibility and faster earning of points.

“Since our first talks with Strawberry, the goal has been to develop a new
loyalty currency that would create additional value for our members. Reitan
Retail joining as a co-owner is a huge step towards that goal, improving both
our own loyalty programme, Norwegian Reward, and the value of Spenn as a
preferred loyalty currency. This will give all customers of Norwegian,
Strawberry and Reitan Retail improved benefits in the future. We are very
much looking forward to this,” said Geir Karlsen, CEO of Norwegian.

Today, Spenn includes 100 brands across the Nordics. Customers can now
earn Spenn with Villoid, Homely, Hurtigruten, Farmasiet, BliVakker, Samsung,
and Adidas, among others.

“The ambition was always to create a loyalty currency that combines
simplicity with choice. With Norwegian, Strawberry and Reitan Retail all



using Spenn as their Nordic loyalty currency, we will deliver that simplicity
and choice to our customers. With retail, air travel and accommodation as
Spenn owners, we are creating a fantastic trifecta for our members, and we
can’t wait to continue the development of Spenn together with Reitan Retail,”
said Petter A. Stordalen, owner and founder of Strawberry.

The agreement is subject to regulatory approval, which is expected during
the summer.

About Norwegian
The Norwegian group is a leading Nordic aviation company, headquartered at
Fornebu outside Oslo, Norway. The company has over 8,200 employees and
owns two of the prominent airlines in the Nordics: Norwegian Air Shuttle and
Widerøe’s Flyveselskap. Widerøe was acquired by Norwegian in 2024, aiming
to facilitate seamless air travel across the two airline’s networks.

Norwegian Air Shuttle, the largest Norwegian airline with around 4,700
employees, operates an extensive route network connecting Nordic countries
to key European destinations. In 2024, Norwegian carried 22,6 million
passengers and maintained a fleet of 86 Boeing 737-800 and 737 MAX 8
aircraft. 

Widerøe’s Flyveselskap, Norway’s oldest airline, is Scandinavia’s largest
regional carrier. The airline has more than 3,500 employees. Mainly operating
the short-runway airports in rural Norway, Widerøe operates several state
contract routes (PSO routes) in addition to its own commercial network. In
2024, the airline had 3.8 million passengers and a fleet of 49 aircraft,
including 46 Bombardier Dash 8’s and three Embraer E190-E2's. Widerøe
Ground Handling provides ground handling services at 41 Norwegian airports.

The Norwegian group has sustainability as a key priority and has committed
to significantly reducing carbon emissions from its operations. Among
numerous initiatives, the most noteworthy is the investment in production
and use of fossil-free aviation fuel (SAF). Norwegian strives to become the
sustainable choice for its passengers, actively contributing to the
transformation of the aviation industry.
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