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Norwegian reports strong improvement
in earnings and record high load factor in
the third quarter

- Gatwick sees Norwegian’s strongest growth in passenger numbers

Norwegian today reported its third quarter results for 2015 with a pre-tax
result (EBT) of 1.1 billion NOK (£87million), a strong improvement from the
same quarter previous year. The company’s long-haul operations and
international routes have a positive impact on the results. The load factor is
at a record high of 91 per cent.



The pre-tax result was 1.1 billion NOK, a strong improvement from 505
MNOK (£43.5million) in the same quarter last year. The load factor for the
third quarter was 91 per cent, up six per cent.

The airline carried 7.7 million passengers this quarter, an increase of 9 per
cent. The long-haul passenger growth was 15 per cent, compared with last
year’s third quarter result.

Norwegian’s strongest growth in terms of passenger numbers was at London
Gatwick, where the airline operates both long- and short-haul routes. The
growth at Spanish airports is also considerable. In the Nordic countries
passenger numbers are stable, with a slight increase in market share.

Norwegian CEO Bjørn Kjos said:“The third quarter results show that Norwegian’s
long-haul operations and international routes are becoming significantly more
important. This is where we see most of the future growth potential, enabling the
company to compete in a global market with strong competition.

“UK activity has played a crucial role in a strong third quarter for Norwegian, with
Gatwick seeing our biggest overall growth in passenger numbers. With new
aircraft and new routes planned, expansion in the UK will continue to be at the
forefront of our long-term plans.

“We also see growth in Europe in general, while the Scandinavian market is
stable. The Scandinavian and European route networks play an increasingly
important role in our long-haul strategy, as many of our passengers use
connecting flights with Norwegian.”

The UK will be a key market in Norwegian’s future expansion plans - growth
and activity in the UK during the third quarter has included:

BUSIEST EVER SUMMER IN THE UK - Norwegian experienced its busiest ever
summer in the UK, with over 1 million passengers jetting off from UK airports
from June to September

1 YEAR ANNIVERSARY OF LOW-COST TRANSATLANTIC TRAVEL - July marked
the 1 year anniversary of Norwegian’s ground-breaking low-cost transatlantic
flights from Gatwick to New York, Los Angeles, and Fort Lauderdale. Since
they were launched in July 2014, load factors have been in excess of 90 per

http://media.norwegian.com/en/#/pressreleases/norwegian-s-low-cost-service-to-the-u-s-takes-off-from-london-gatwick-1015838
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cent

BOSTON BOOST AS NEW LOW-COST US ROUTE ANNOUNCED - July also saw
Boston announced as the newest addition to Norwegian’s growing long-haul
network from the UK. Low-cost flights from Gatwick to Boston will start in
May 2016 with prices from just £179

LANDMARK £15m TOUR OPERATORS DEAL - In August, Norwegian signed a
£15m new deal with tour operators that will see Norwegian provide charter
flights from Gatwick to top ski destinations in France, Spain and Bulgaria in
the winter season

UK FLEET UPGRADED WITH NEW AIRCRAFT - Norwegian already has one of
the youngest aircraft fleets in the world and Q3 has seen further new 737-
800 aircraft begin operating from UK airports

Also in the third quarter, Norwegian received more international awards,
including two Passenger Choice Awards. The company took delivery of five
new aircraft, ordered two new Dreamliners and entered into an agreement to
lease out 12 of its new Airbus A320neos, which will be delivered from 2016.
Norwegian-subsidiary Arctic Aviation Assets Limited owns the aircraft and
will be leasing them out for a period of 12 years.

For detailed information, please see pdf attached.
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Norwegian in the UK:

• Norwegian first launched UK flights in 2003 and is Europe’s third
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largest low-cost airline. The carrier operates from London
Gatwick, Edinburgh, Birmingham and Manchester Airports to 34
destinations worldwide.

• Norwegian is the third largest airline at London Gatwick with
130 pilots and 300 cabin crew working from its Gatwick base

• In 2014, Norwegian introduced the UK’s first low-cost, long haul
flights to the U.S. flying directly from Gatwick to New York, Fort
Lauderdale and Los Angeles

• Norwegian is the only airline to offer free inflight WiFi on UK
flights to 29 European destinations

• The airline has one of the youngest aircraft fleets in the world
with an average age of four years, including next-generation
Boeing 787 Dreamliners and Boeing 737-800s

• Norwegian has been voted ‘Europe’s best low-cost carrier’ by
passengers for three consecutive years at SkyTrax World Airline
Awards, and was also the first airline to be awarded the ‘World's
best low-cost long-haul airline’ in 2015 by SkyTrax.
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