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Norwegian reports 2017 full year results
influenced by global expansion, fleet
renewal and extraordinary costs
Norwegian today reported its full year and fourth quarter 2017 results. The
net loss was -299 million NOK (-£27.4 million) in 2017, while the earnings
before interest, taxes and depreciations (EBITDA) was 60 million NOK (£5.5
million). Significant costs related to increased fuel prices, wet lease and
passenger care affect the results. Going into 2018, Norwegian is far better
positioned with stronger bookings and a better staffing situation. Major
investments have also been done in 2017 to prepare for future growth.

The company’s total revenue was almost 31 billion NOK (£2.8 billion) - an
increase of 19 per cent compared to 2016. A total of 32 brand new aircraft
entered the fleet, contributing to a production growth (ASK) of 25 percent.
The load factor was unchanged at 88 percent. A total of more than 33 million
passengers chose to travel with Norwegian in 2017, an increase of 13 percent
compared to previous year.
For the fourth quarter, the net loss was 919 million NOK (£84.4 million). The
total revenue was more than 7.8 billion NOK (£716.5 million), an increase of
30 percent from the same period last year, primarily driven by international
growth as well as an increased traffic in the Nordics. Just over 8 million
passengers flew with Norwegian this quarter, a growth of 12 percent. The
load factor was 85.3 percent. Norwegian made major investments in the
fourth quarter related to training of pilots and cabin crew on both its widebody and narrow-body fleet to prepare for the growth in 2018.
“We are not at all satisfied with the 2017 results. However, the year was also
characterized by global expansion driven by new routes, high load factors
and continued fleet renewal. Through our global strategy, we contribute to
local economic boost and increased employment at our destinations, as well
as ensuring that more people can afford to fly - not least between the
continents. In 2017, we received several major international customer
awards, which would never have been possible without our dedicated
colleagues at Norwegian,” said CEO Bjørn Kjos of Norwegian.
“Norwegian is far better positioned for 2018, with stronger bookings, a
growing network of intercontinental routes complementing our vast
European network and not least, a better staffing situation. Our major global
expansion reaches its peak in the second half of 2018, when 32 of our 42
Dreamliners on order will have been put into service,” Kjos continued.
For detailed information, please see pdf attached.
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Norwegian carries 5.8 million UK passengers each year from
London Gatwick, Edinburgh and Manchester Airports to 50
destinations worldwide
Norwegian is the third largest airline at London Gatwick, with 4.6
million yearly passengers, and with more than 1,000 UK-based
pilots and cabin crew
In 2014, Norwegian introduced the UK’s first low-cost, long haul
flights to the U.S. - the airline now flies to 11 U.S destinations,
Buenos Aires and Singapore
In 2017, Norwegian also launched affordable transatlantic flights
from Edinburgh, Belfast, Dublin, Cork and Shannon to the US
East Coast, using the brand new Boeing 737 MAX aircraft
Norwegian is the only airline to offer free inflight WiFi on UK
flights to more than 30 European destinations
The airline has one of the youngest aircraft fleets in the world
with an average age of 3.6 years, including next-generation
Boeing 787 Dreamliners, Boeing 737 MAX and Boeing 737-800s
Norwegian has been voted ‘Europe’s best low-cost carrier’ by
passengers for five consecutive years at SkyTrax World Airline
Awards from 2013-2017, along with being awarded the ‘World's
best low-cost long-haul airline’ in 2015, 2016 and 2017
Norwegian Reward is the airline's free to join awardwinning loyalty programme offering members CashPoints and
Rewards that reduce the cost of Norwegian flights
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