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Norwegian celebrates 2nd anniversary of
low-cost long-haul flights to U.S.
nd

Norwegian is this week celebrating the 2 anniversary of its unique low-cost
long-haul flights from the UK to the U.S.
Norwegian first launched transatlantic flights from Gatwick Airport to three
U.S destinations in July 2014, with the aviation industry divided on whether
the ‘low-cost long-haul’ venture would succeed.
Two years later, and Norwegian’s long-haul operation is already profitable
and now plays a key role in the airline’s continued passenger growth.
Norwegian is still the only airline offering UK passengers direct low-cost
transatlantic travel - the airline’s long-haul network from the UK has now
grown to 8 US destinations with over 650,000 UK passengers and more than
800,000 flights on sale this year.
Along with low-cost long-haul flights to the U.S, Norwegian has also now
obtained a UK Operating License, allowing the airline to access to key
bilateral traffic rights to other markets. With the UK licence, Norwegian has
the long-term ambition of establishing a seamless global operation, using the
same aircraft on both U.S. and other long-haul routes to destinations such as
Asia, South Africa and South America.
Norwegian CEO Bjorn Kjos said: “After 2 years of new routes, full planes and
extra flights, UK passengers have shown the huge demand for affordable longhaul travel.Our low-cost long-haul flights are now the driving force behind
Norwegian’s growth but this is only the beginning. We will continue to offer
passengers affordable transatlantic flights, with new routes and increased flights
from the UK, but in the future we also have ambitious plans to spread our longhaul wings into other global destinations.”

Gatwick Airport CEO Stewart Wingate said: “Norwegian’s low cost long haul
success story just goes from strength to strength. In just two years Norwegian has
almost trebled the US destinations it serves from Gatwick, with well over half a
million passengers benefiting from the affordable prices on offer. We welcome
Norwegian’s ambitious plans to base 50 new long haul aircraft at an expanded
Gatwick, which would revolutionise the market yet again. Passengers would be
able to choose from a huge range of new destinations around the globe at prices
never seen before in the UK.”
Norwegian's low-cost long-haul in numbers:
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1 airline - Norwegian is the only airline offering UK passengers
direct low-cost flights to the US
650,000passengers - over 650,000 UK passengers have flown on
Norwegian's low-cost flights to the US since they began in 2014
8 US destinations - Norwegian now offers direct flights from the
UK to 8 US cities (New York, Boston, Orlando, Fort Lauderdale,
Oakland-San Francisco, LA, Las Vegas and Puerto Rico)
42Dreamliners – with existing airline orders Norwegian will
have 42 Dreamliners by 2020, more than quadrupling its longhaul fleet in the next 4 years
90%+ load factor - Norwegian has achieved an average load
factor over 90% on its low-cost long-haul routes from the UK
£135fares – Norwegian’s economy fares to the U.S start from
just £135 one way
£399Premium fares – Norwegian now offers UK passengers the
most affordable ever Premium travel with flights to the U.S. in
the Premium cabin from just £399 one way
800,000 summer and winter seats – between April 2016 and
March 2017 Norwegian have a record 807,000 seats on sale for
its direct low-cost flights between the UK and U.S.
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Norwegian is today celebrating the 2 anniversary of its low-cost
transatlantic flights with a range of passenger activity at Gatwick Airport.
Performers representing some of Norwegian’s US destinations will be
entertaining passengers at the airport including a Statue of Liberty performer
(to represent the airline’s New York route), a Marilyn Monroe lookalike (to
represent LA) and an Elvis-impersonator (to represent the airline’s newest
route to Las Vegas).

Notes to Editors:

•

A series of photos of passenger activity at Gatwick Airport are
available to download below, at http://media.norwegian.com/uk
or via the Norwegian press office pressuk@norwegian.com

About Norwegian
Norwegian was founded in 1993 but began operating as a low-cost carrier with
Boeing 737 aircraft in 2002. Since then, our mission has been to offer affordable
fares for all and to allow customers to travel the smart way by offering value and
choice throughout their journey.
Norwegian has been voted Europe’s Best Low-Cost airline by Skytrax for six
consecutive years and won Airline Program of the Year Europe & Africa at the
Freddie Awards for four consecutive years. Since 2012, Norwegian has won over
55 awards for our service, product, and innovation in the industry.
We were the first airline in the world to join the UN Climate Secretariat’s climate
action-initiative in 2019, pledging to work systematically to become carbon
neutral by 2050.
Norwegian operates a short haul network across the Nordics and to key European
destinations providing customers with excellent quality at affordable fares.
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