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Norwegian reports a pre-tax result of 861
million NOK (£80.5m) and a high load
factor

Norwegian (NAS) today reported its second quarter results for 2017. The pre-
tax result (EBT) was 861 million NOK (£80.5 million). This is slightly down
from last year’s result, mainly due to higher oil prices and the air passenger
tax implemented by the government in Norway last year. The overall
performance was positive in all of Norwegian’s main markets during the
second quarter. 

The load factor for the second quarter has remained high at 88 per cent, the



same as the second quarter last year. This means fuller aircraft and a
significant reduction in CO2 emissions per passenger kilometer (RPK). 

During the second quarter, Norwegian has introduced one new Boeing 787
Dreamliner, eight new Boeing 737-800 and two Boeing 737 MAX aircraft to
its fleet. Norwegian will have a fleet of at least 42 Dreamliner long-haul
aircraft within a few years.

Growth in all of Norwegian’s markets

During the second quarter, the airline carried 8.6 million passengers, an
increase of 12 per cent. Norwegian’s strongest growth in terms of passenger
numbers was Oslo Airport and London Gatwick. During this quarter,
Norwegian has started up transatlantic flights with single-aisle aircraft,
launched a new pilot base in Rome and announced its first ever route to
South America (London Gatwick to Buenos Aires). 

During the second quarter, Norwegian’s total revenue was 7.8 billion, up 17
per cent from the same quarter last year. The sale of 2.5 per cent of Bank
Norwegian shares contributed positively to the result. Norwegian's net profit
this quarter ended at 1.1 billion NOK. Norwegian’s liquidity has increased
from three billion NOK last year to just under six billion NOK this year. Both
Norwegian’s production growth (ASK) and traffic growth (RPK) for this quarter
was 19 per cent. Norwegian’s growth is estimated to be 25 per cent for the
whole year.

Norwegian named the world’s best low cost long haul airline for the third
time

In June, Norwegian was named the ‘World’s Best Low Cost Long Haul Airline’
for the third consecutive year. In addition, Norwegian was also voted ‘Best
Low-Cost Airline in Europe’ for the fifth year in a row at the renowned
SkyTrax World Airline Awards. SkyTrax is the industry’s most renowned rating
system, voted on by the travelling public, who evaluates more than 280
airlines worldwide.

This summer, Norwegian also took delivery of two Boeing 737 MAX aircraft.
Norwegian is the first European airline to operate this brand new single aisle
aircraft type, which is capable of flying even longer distances than the Boeing
737-800. These aircraft allows Norwegian to open up new, unserved routes



and offer even more affordable transatlantic fares. 

Norwegian’s CEO Bjørn Kjos said:“I am very pleased with the high load factor for
this quarter. I’m also grateful that more than 200 million passengers have shown
confidence in us and chosen to fly with Norwegian since we began flying in
2002,”

“However, we have had significant additional costs for leasing of aircraft, high oil
price and the air passenger tax implemented by the government in Norway last
year, which have had a negative impact on the result. Bookings and pre-sales for
the coming months are looking very good and it has also been a great pleasure to
receive fantastic feedback from our customers in the form of two SkyTrax awards.
This would never be possible without all the dedicated people working at
Norwegian.”

For detailed information, please see pdf attached.
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About Norwegian

Norwegian is the largest Norwegian airline and one of Europe’s leading low-
cost carriers. The company has around 4,500 employees and offers a
comprehensive route network between Nordic countries and destinations in
Europe. Since 2002, more than 300 million passengers have flown with
Norwegian. The most important task has been to offer affordable plane
tickets to all and to offer more freedom of choice along the journey.

Norwegian is a driving force for sustainable solutions and the transformation
of the aviation industry. The company’s goal is to reduce its CO2 emissions by
45 percent within 2030. To this means, the company is renewing its fleet,
promoting sustainable aviation fuel, reducing its waste, and using wind and
weather data to calculate the most efficient fuel-saving flights routes.
Norwegian wants to become the sustainable choice for its passengers.
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